Prof. Dr. Adil Adnan
Ph.D (Management Sciences)

Personal Profile:
Father Name Malik Atta-ullah Khan

Address Village Panam Dheri, P/O Mathra
Warsak Road, Peshawar

Contact # Cell: (0334-4054646)

Date of Birth 1% December 1981

E-Mail adil-adnan99@yahoo.com

Religion Islam

Nationality Pakistani

Marital Status Married

CAREER OBJECTIVES:

By the grace of Almighty Allah | have always tried my level best to do work with full
concentration and professional devotion. | am personally and professionally committed to
do work in line with an organization’s rules and regulations. | have strong commitment
towards putting my share as an individual and a team member in the development of the

organization in a most effective and efficient manner.

EDUCATIONAL PROFILE:

2017 Ph.D (Management Sciences/Marketing) from Igra National University
2010 M.Phil. (Management Sciences) from, IQRA UNIVERSITY,
Karachi
2004 MBA (Marketing), Institute of Management Studies,
University of Peshawar
2001 B.Com (Accounts), Khyber College of Commerce & Management
1999 D.Com (Accounts), Khyber College of Commerce & Management

1997 Matriculation (Science), F.G Public High School, Peshawar



Professional Experience:

CURRENT:

= Dean, Faculty of Management & Social Sciences, Igra National University,
Peshawar. Joined Iqra National University on 9th February, 2007

PREVIOUS:

=  From 25" October 2004 till 8" February 2007, | served as Lecturer at Preston
University, Peshawar Campus

= From 1% July 2004, till 24" October 2004, | worked as Site Manager at Total
Parco, University Road, Peshawar

= From 10" April 2004, till 28" June 2004, | worked as Office Manger at PMC-JV,
Indus Camp, in Swabi.

= From 1% July 2003 till 30th August 2003 | worked as Internee at Orient McCann
Erickson, Peshawar

= From 1% September 2003 till November 30™ 2003, | worked as Development
Officer, at Commercial Union, Life Assurance

SUBJECTS OF SPECIALITY:

Marketing Management
Advertising & PR
Principles Of Marketing
Management

Business Communication
Direct Marketing
Marketing Of Services
Marketing Research
Strategic Marketing

10. Marketing Tactics

11. Retail Management

12. Sales Management

13. Internships Supervision
14. Research Supervision
15. Business Ethics
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DISTINCTIONS AND AWARDS:

= Won “TEACHER OF THE YEAR AWARD 2007” in May 2008, at IQRA
UNIVERSITY, Peshawar.

= | have topped the TEACHER EVALUATION PROGRAM that was held in
April 2006, at Preston University, Peshawar Campus, and was declared the
MOST TALENTED TEACHER of the year 2006.

= | had been nominated as Instructor, for the STAFF DEVELOPMENT
PROGRAM initiated by the HIGHER EDUCATION COMMISSION in
September, 2006 in collaboration with UNIVERSITY OF PESHAWAR,

= | also served as CHIEF PROCTOR at PRESTON UNIVERSITY,
PESHAWAR CAMPUS.

PREVIOUS:

= Got Best Teacher of the year 2005, award at Preston University, Peshawar
Campus.

= Got Most Talented teacher of the year 2005, award at Preston University,
Peshawar.

= Best Debater of the College

= Remained Captain of the School & College Table Tennis team.

= Remained President of the Department Blood Society, at Peshawar

University
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List of Research papers presented in Conferences:

e Impact of Advertising strategies on the buying Intent of the consumers. Paper
presented in International Conference on Innovation & Emerging Trends in
Business Management at Igra University, Karachi (April, 2017)

e Relationship between Celebrity Endorsements & Consumer Purchase
Intention. Paper was presented in International Conference on Contemporary
Issues in Business & Economics in Turkey.

e Impact of Employee Involvement & their Relationship at work on green
organizational performance in educational institutes of District Attock. Paper
presented in Igra National University Multi-Disciplinary Conference

e Relationship between Marketing Mix Strategies & Fashion Consumer
Purchase Intention. . Paper presented in Igra National University Multi-
Disciplinary Conference

e Impact of Pharmaceutical Marketing Mix upon Physician Prescription
Decision. Paper presented in Ist National Research Conference on
Contemporary Issues & Practices in Business & Management at University of
Malakand, 2018.

e Effects of Emotional & Rational Appeals on Consumer Buying Intent.
Presented at the 4™ International Research Conference at Abasyn University,
Peshawar



